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Short description 

Prerequisites World economy and world markets, basics of 
intellectual property, international business. 

What will be studied? Types and models of e-business, marketing and 

advertising in e-business, social, mobile, local 

marketing, online media, online communities, 
business models of e-commerce. 

Why is it interesting and should be learnt? The discipline addresses key issues in the field of 

modern e-business: protection of privacy, piracy, 

government surveillance, cyber warfare, sales taxes 

on the Internet, protection of intellectual property 

and more. The specialist will gain knowledge of the 

basics of e-business, social and mobile marketing, 

the ability to provide the company with an Internet 
presence. 

What can be learnt? (study results) Know the essence and stages of strategic planning 

in e-business, the mechanism of e-business 

management; modern approaches to managing the 

international competitiveness of the firm, to 

understand modern communication technologies 

and the formation of the image of the firm in the 
electronic market. 

How can the acquired knowledge and skills 

(competences) be used? 

Apply the acquired knowledge in solving practical 

issues of the company in the field of e-business, 

apply the basic technological tools of e-business, 

analyze the external environment and determine 
strategies for e-business development. 

 


